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Brand Exposure for Sponsors

ONLINE & PROMOTIONAL

Greentech Media engages in an interactive and robust marketing campaign for our events. Starting with our
redesigned event website, in-house ads and email blasts to our large, yet targeted, lists, we also reach out to
relevant media outlets for media partnerships. Additionally our social media campaigns bring web 2.0 buzz, while
our SEO-optimized press releases guarantee extra coverage and visibility. Finally, we find unique ways to get the
message out to audiences including ad campaigns and a stylized and user-friendly registration site.

PRINT
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Board Signage Product Display




, Sponsorship Package Options

Greentech Media provides a tier of options to connect with the high-
level and well-qualified attendees at our events. From the ability to
reach out directly to the attendees through the keynote speaker,
branding opportunities, post-event follow up or a range of other

options, sponsoring a Greentech Media event equips your team

SIGNATURE SPONSOR:

» Sponsor recognition on all printed event literature, signage,
website pages and promotional materials in the premiere position

» Keynote address (30 min) at the event

» Custom video produced at event and broadcast on Greentech
Media website

» Tabletop exhibit in vendor fair at premier location for company
promotional materials and/or product display

» Access to event registration list for one time email use

» Up to five VIP passes to the conference for staff or clients

» 50 percent off any a la carte option

» Sponsor recognition on all printed event literature, signage,
website pages and promotional materials in the premiere position

» Custom video produced at event and broadcast on Greentech
Media website

» Tabletop exhibit in vendor fair at premier location for company
promotional materials and/or product display

» Access to event registration list for one time email use

» Up to five VIP passes to the conference for staff or clients

» 50 percent off any a la carte option

» One speaker spot on topical panel during event

» Sponsor recognition on all printed event literature, signage,

website pages and promotional materials

» Tabletop exhibit in vendor showcase for company promotional
materials and/or product display

» Up to two VIP passes to the conference for staff or clients

» 25 percent off any a la carte option

= Meredyth Masterson John Keough

‘&’ Director of Sales, Online & Events Vice President of Sales

% masterson@greentechmedia.com keough@greentechmedia.com
© +1 415 544 9916 +1 415 544 9912

with the tools it needs, whatever your goals. Leveraging our widely
recognized website, multimedia capabilities and large contact list,
sponsorship ROI begins months before anyone sets foot at the event.
Contact a Greentech Media sales representative to find out how we can

make a sponsorship work to fit your marketing plan and your budget.

» Recognition on all printed event literature, signage, website pages
and promotional materials
» Tabletop exhibit in vendor showcase area for company promotional

materials and/or product display

All A La Carte options come with one VIP pass to the event.

Cocktail Reception Sponsor:
Host the part of the event where the most networking happens
and attendees will easily remember your company! Associate your

branding with this great addition to the event.

Video Sponsor:

This sponsorship features a multimedia approach to your
company’s marketing strategy. Sponsor a video that plays in the
directly outside the conference auditorium on a loop. Get the
message about your product directly in front of the people you
want to target. With the video playing on loop, no one will miss

the point that you are an industry leader.

Name Badge and Lanyard Sponsor:
Get your company’s name and logo on the material seen most
throughout the conference — the name badges. Whenever an

introduction happens people remember your brand!

Folder Sponsor:

Let people know your capabilities by getting your materials into
their hands. Include collateral into the folders that are handed out
at conference registration. Ensure people walk away with a reminder
that you can provide solutions for their business needs. Collateral to

be approved by Greentech Media and printed by sponsor.
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Testimonials

“The Greentech Media solar event avoided hype and gave the packed audience two strong days of
informative panels and incisive analysis. It was great to be able to meet representatives from the
entire solar eco-system.”

— Dan Rubin, General Partner, Alloy Ventures

“l was quite impressed with the quality of the presentations. I've been to solar conferences before and that
was definitely one of the best. I'll be attending more Greentech Media events, that’s for sure.”
— Nicolas Morgan, Morgan Solar

“| certainly found the event insightful and productive to look at the larger holistic solar photovoltaic market
and the expected trend analysis. What | really found useful was the explanation of the data and how it was
aggregated. Most times we look at data and no one bothers to explain their underlying assumptions and
what contributing factors drove the analysis.”

— Greg Holland, Plextronics

“Very informative. By lunch you exceeded my expectations. After lunch all upside!”

— David Irwin, Naanovo Energy

“| think it was fantastic; it was well worth it for me to come all the way to the event. | think a lot of these
people are key in their companies, they're in a high-leverage position and that's exactly what we’re
targeting. They’re people who can make decisions; they're people who want to move their companies
forward.”

— Diane Mailey, SVP Business Development and Planning, Presidio Graduate School (Exhibitor)
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2010 PV SUPPLY
& DEMAND REPORTS

January 2010 // Pre-Order Today

2010 GLOBAL PV DEMAND ANALYSIS AND FORECAST Daniel Englander

As GTM Research argued at the end of 2008, the global PV market has entered a period of demand-led growth
constrained by access to capital and regulatory uncertainty. These challenges limited market growth in 2009, forcing
many downstream companies to develop new business models to compete across diverse country and application
markets. We believe a strengthened focus on the fundamentals of PV project finance and development is critical for any
company seeking to compete in emerging markets or grow market share in existing ones.

Bottom-up econometric analysis and forecast of demand in over 20 emerging and incumbent PV markets divided by PV technology
and market segment > Detailed assessment of PV project economics and a returns-based comparison of technologies across
markets »» An extended focus on balance of systems technologies and price trends

PV TECHNOLOGY, PRODUCTION AND COST, 2010 FORECAST Shyam Mehta

Structural oversupply and financing constraints have posed severe difficulties for the entire global PV industry, thrusting
it into considerable uncertainty. Many questions remain unanswered at this time, such as: How will the steep drop in
crystalline silicon costs and prices alter the value proposition and prospects for thin-film? To what extent does perceived
product and technology risk affect buyers’ decisions in an oversupplied environment? When, if at all, will amorphous
silicon and CIGS technologies hit scale? How low can thin-film costs go? Do high-cost locations have a future in
manufacturing? Is vertical integration a blessing or a curse? Building off the success and popularity of the 2009 edition,
which predicted the difficulties faced by structural oversupply and financing constraints, this report seeks to answer all
the above questions and many more.

Manufacturing capacity and production forecasts for polysilicon, wafers, cells, and modules through 2013 »> Bottom-up
manufacturing cost forecasts for all major PV technologies through 2015 »> Global PV supply stacks providing apple-to-apple
comparisons of all major PV technologies and manufacturers ») In-depth profiles of over 150 wafer cell, and module vendors

» VISIT WWW.GTMRESEARCH.COM






